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FreeMotion 

treadmills and bikes 

Course maps from around the world will be 

loaded on the iFIT FreeMotion treadmills 

and bikes. Racers will compete virtually 

with others from any of the participating 

race locations.  Each month, there will be 

two (2) courses to compete on.  Awards will 

be mailed to  a male and female winner in 

three age groups for each race course.  At 

the end of twelve (12) months, everyone 

that competed in 16 of the 24  races will be 

entered into a drawing for great prizes. 

Races  s tart  October  6 ,  2014  

Contact  Roger  S argent  for  detai ls  

rsargent@ outdoorc ompeti tor .com  



Audience 
Outdoor  Competitor readers embody the outdoor lifestyle.  They have the discipline to maintain their training         

during the week, and come the weekend they’re all about outdoor adventure.  Readers are consistently looking for 

the latest information which will enable them to enjoy being active outside. 

They will love our compelling mix of service and information articles, as well as personality profiles and human       

interest pieces.  All will incorporate the spirit of personal development and advancement towards achieving one’s 

goal.  The outdoor community in the Dallas/Fort Worth area is dynamic, and our publication will offer them the new 

ideas and information that enrich their outdoor experiences. 

READER PROFILE of the Dallas/Fort Worth Area    

 Population:  6,526,566 

 Target Readers:  Active adults, 25 -  65 years-old 

 Median Age:  33.7 years-old 

 Gender:  57% male, 43% female 

 Married:  71% 

 Homeowners:  63.7% 

 Ranks 4th in the Nation for the highest concentration                                                                                                                               
of high-income households 

 College Educated:  31.4% (Twice as likely to participate                                                                                                                            
in sports and exercise activities) 

ACTIVE ADULTS                                                                                                                                                                          

Participate in various competitive athletic events each year: 

Biking  Triathlon Running Swimming                                                             

Volleyball Golf  Tennis  Outdoor Adventure 

Seek injury prevention guidelines and treatment options                                                                                                     

Search for diet and nutritional advice                                                                                                                                        

Show Interest in integrative  wellness                                                                                                                                          

Festival Goers 

FREQUENT TRAVELERS                                                                                                                                                         
Stay in hotels, motels and B&B’s                                                                                                                                                    

Visit local restaurants and attractions                                                                                                                                     

Attend sporting events                                                                                                                                                                    

Purchase products from retail stores 

INFORMED BUYERS                                                                                                                                                                

Get gear information from Outdoor Competitor                                                                                                                    

Purchase gear from outdoor specialty stores                                                                                                                           

Spend $500 or more on outdoor gear annually



TOTAL PRINT CIRCULATION 20,000                                                                                                 

DALLAS/FORT WORTH                                                                                                                        
Allen, Dallas, Denton, Fairview, Fort Worth, Frisco,                                                                                                                  

Garland, Grapevine, Irvine, McKinney and Plano 

READERSHIP  40,000 

ATHLETIC  EVENTS                                                                                                                                                                     
Triathlon, 5K, 10K, Multi-sport and Obstacle Races,                                                                                                                  

Volleyball, Tennis, Golf Tournaments and Events 

SOCIAL EVENTS                                                                                                                                    
Athletic and Non-athletic, Family and Individual,                                                                                                                      

Cultural and Educational 

EVERYWHERE YOU WANT TO BE                                                                                                      
Outdoor Competitor has focused distribution to best                                                                                                            

connect with competitors ranging from the true         

beginner to the elite athlete. 

MARKET CONENTRATION                                                                                                                   
Circulation is concentrated in the primary population centers of the Dallas-Fort Worth area.  We select our              

distribution points to ensure delivery in a target market of active adults ages 25 - 65. 

DISTRIBUTION LOCATIONS                                                                                                                 
Grocery, Health Food and Organic Markets   Restaurants and Cafes                                                                                                        

Outdoor Specialty Retailers            Health Clubs,                                                                                                                

Sporting Goods Retailers           University Campuses Community Centers                                                                                        

Parks, Races and Events 

80% MEDIUM BLK GENERATION  80% MEDIUM BLK GENERATION                                                                           

20% DOT GAIN 

 

Circulation 



iFIT Is the only wireless connections that links the internet with 
your FreeMotion fitness equipment.  Powered by Google Maps 
iFIT allows you to experience trails all over the world and watch 
your progress on the display map on the console.  Now you can 

run anywhere in the world  iFIT automatically adjusts your 
incline and simulates the physical terrain along the route.  
With iFIT you can simulate any trail, from a route around 
your neighborhood to Diamond Head trail in Hawaii or 
even a hike along the Great Wall of China.  
Then using your laptop or smartphone with the incline 

trainer, Google Maps allows you to see the street view of your route, watch your progress and take in the 

sights. 

Program Specifics 

EVENT DETAILS 

Course maps from around the world will be loaded on the iFIT FreeMotion treadmills and bikes. Racers will 

compete virtually with others from any of the participating race locations.  Each month, there will be two 

(2) courses to compete on.  Awards will be mailed to  a male and female winner in three age groups for 

each race course.  At the end of twelve (12) months, everyone that competed in 16 of the 24 races will be 

entered into a drawing for great prizes. 

PRIZES 

 One-year car lease  from Crest Cadillac (one male and one female winner) 

 Vacation package 

 Gift Certificates to local DFW restaurants I 

 Workout gear and apparel 

 AND MANY MORE! 

EQUIPMENT DETAILS 



Online 

More than just an online magazine, our website has a             

variety of mixed content to keep readers engaged,                   

involved and coming back for more. 

EMAIL NEWSLETTER                                              

REGISTER BONUS                                                    
Weekly updates on new content at the website  

SOCIAL MEDIA   It’s a 2-way street for content and            

advertising programs.  Social media drives traffic and            

brings the audience into the conversation.  Ask about               

our reader polls. 

OutdoorCompetitor.com 

ADVERTISING                                                    
Advertising through our digital media is a multi-faceted  

approach involving all of the elements previously            

mentioned.  Display ads are the most visible part, but just 

the beginning.  Contact us to learn more about             

customized options available to you:                                                       

es@outdoorcompetitor.com 

WEB EXCLUSIVES                                               
Content comes to life through unique web content from 

our editors and contributors.  Look forward to action      

videos, music downloads, audio  interviews, photo        

galleries and extended written features which will make 

the website the place to go when readers want to dig 

deep. 



Editorial 
Each action-packed issue of the Outdoor Competitor  will inspire readers to head outside and enjoy the benefits of 

competing, exercising or just being active outdoors.  Each issue’s theme will support readers by providing insight and 

expert advice from the pros to aid in the healthy and lifelong endeavor of which they seek.  A specialty article is     

included each issue to help competitors gain invaluable insight as to the inner workings of the body, and how to        

apply that knowledge, giving hem a winning edge.  Departments will provide expert advice, insights into the outdoor 

scene and Dallas/Fort Worth local flavor. 

 

FEBRUARY | MARCH                                                  
The Healthy and Happy       Space Reservation   1.13.14             

Outdoor Competitor            Digital Art Due  1.15.14                                                                                                                              

         Street   2.01.14   

APRIL | MAY                                                         
Staying Motivated and        Space Reservation    2.13.14             

Achieving your goals       Digital Art Due  3.15.14                                                                                                                              

         Street   4.01.14         

JUNE | JULY                                                                             

Assess and Reassess       Space Reservation  5.13.14             

Outdoor  Competitor            Digital Art Due  5.15.14                                                                                                                              

         Street   6.01.14 

AUGUST | SEPTEMBER                                       
Finding your Winning        Space Reservation    7.13.14              

Edge          Digital Art Due  7.15.14                                                                                                                              

         Street   8.01.14               

OCTOBER | NOVEMBER                                     
Looking Forward,       Space Reservation   9.13.14             

Maintaining Focus                 Digital Art Due   9.15.14                                                                                                                              

         Street  10.01.14 

DECEMBER | JANUARY                                             
Training through       Space Reservation 11.13.14             

the Holidays                            Digital Art Due 11.15.14                                                                                                                              

         Street  12.01.14 

INSIDE OUT                                                 
Specialists in the field share pertinent information on 

the body’s inner workings applied to the                  

enhancement of your training 

RESOURCE HITS                                                      

Articles from the experts that include the latest in 

outdoor athletics information provided to help      

competitors achieve their personal best 

HEALTHY DOCTOR, HEALTHY COMPETING 
A doctor’s perspective on answering competitor’s 

most frequent questions 

RACE CALENDAR  Our local listing of top racing 

and recreational sporting  events for 2014 

TRIATHLON BASICS                                     
Insider insights and professional advice from an      

experienced triathlon coach 

FUEL UP!                                                       
Nutritional advice fro certified dietitians and           

experienced chefs; Recipes from readers that fit your 

training needs 

EPIC TALES FROM THE TRENCHES              
Experiences shared from local writers and athletes of 

misadventure and triumph 

FAN VOTE  Readers weigh in on he big questions 

GEAR NOTE  The newest and most functional gear 

to hit the street and the fan favorites 

Departments 


